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Growing up in Washington, D.C.,
in the 1970s and 1980s, Antonia
K. Fasanelli noticed the growing

number of homeless people.
A family friend’s son, who had schiz-

ophrenia, was living on the street
because that was the only place he felt
safe.

“I recognized the grave injustice in
that situation,” she said. “I knew I want-
ed to address [the issue of homeless-
ness] in our society.”

Fasanelli decided to become a
lawyer because the law is “a very con-
crete tool to address the loss of rights
for a particular population.”

Now 37, Fasanelli is the executive
director of the Homeless Persons
Representation Project Inc., a nonprof-
it organization that advocates for and
offers legal services to the homeless
and those at risk of homelessness.

After coming to the HPRP in
December 2007, Fasanelli made several
changes to refocus its work on causes
of homelessness and to reorganize the
pro bono program. Instead of just hav-
ing lawyers show up at shelters and
soup kitchens offering help, the HPRP
analyzed the primary legal needs for
clients at each location.

For example, people at one local

shelter needed jobs but were hindered
by their criminal records. The HPRP
placed a lawyer at the facility to obtain
expungements for those who had been
charged but never convicted of crimes.

“We wanted to create a legal pro-
gram that has real outcomes with help-
ing people,” Fasanelli said.

She finds inspiration in her eight-
member staff because they “do three to
four times what is initially requested of
them.”

“I don’t do this alone,” Fasanelli
said. “I created the framework but they
are the ones in the trenches. They are
my heroes.”

Antonia K. Fasanelli
Homeless Persons Representation Project

“We wanted to create 

a legal program that 

has real outcomes with 

helping people.”
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After earning a degree in electrical engineering from Morgan State
University, Shelonda Stokes landed her first job with Hewlett-Packard.

“There I learned that technology only matters if it is to help with how
people live their lives,” says Stokes, who today is the president and CEO of
greiBO Media, a Baltimore-based production company. 

After working at HP, Stokes worked for MyCom in Cincinnati, where she
learned about entrepreneurship. Moving back to Baltimore, Stokes began
work with greiBO Media, which was just getting off the ground in 2000. 

“Our first client was Maryland’s Department of Business and Economic
Development, which was trying to attract a technology workforce from
California,” Stokes says. “We created an interactive DVD to send out to
prospective employees and employers, which showed what Maryland has
to offer.”

Since then, greiBO has developed a client list that includes the U.S.
Department of Agriculture, the Smithsonian Institution – and Hewlett-Packard.

Photo by Rich Dennison
Profile by Mary Medland
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This is not the Girl Scouts that Traci

Barnett remembers from her youth.

Activities such as camping and crafts

remain, but today’s scouts also get chances

to explore math, science and technology.

“Girls have various interests, and it’s all

designed to build self-esteem and leader-

ship, regardless of what they’re involved in,”

said Barnett, CEO of Girl Scouts of Central

Maryland, adding that with the all-girl envi-

ronment “they get to be themselves and are

not trying to impress a boy.”

Under her guidance, a scouting STEM —

science, technology, engineering and math

— program is fostering partnerships

between the scouts and NASA Goddard

Space Center, Johns Hopkins University,

Northrop Grumman, Lockheed Martin,

TechBridge, and the University of Maryland,

Baltimore County. Last year, an urban pro-

gram center opened, providing access to

technology labs, a multimedia center, a

dance studio and a learning kitchen.

Girl Scouts of Central Maryland also

provides many programs for at-risk girls in

Baltimore, including PAVE the Way

Baltimore, an anti-violence initiative that

reaches several thousand youths each year,

Barnett said, as well as a number of in-

school programs in some of the city’s

roughest neighborhoods.

Barnett, who has a master’s degree in

business administration and a bachelor’s

degree in communications, was one of sev-

eral Girl Scout CEOs nationwide asked to

help develop the new Girl Scout Leadership

Experience. Barnett also is proud that four

years ago the Girl Scouts of Central

Maryland received the Standards of

Excellence Accreditation from the Maryland

Association of Non-Profit Organizations, a

designation received by less than 1 percent

of nonprofits.

MAXIMILIAN FRANZ

Traci Barnett 
CEO, Girl Scouts of Central Maryland

Greatest innovation?
The Internet.“The sharing of information and knowledge is now at our
fingertips. The downside is that once the information is out there, you
can never pull it back.”

20% off!


