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Dear  clients  and  friends,

The coming days and weeks will be bringing some exciting changes.

I will be in the same wonderful Long and Foster office, but I will be
working exclusively on my own. I am seeking the intimacy of a one on
one partnership with my clients. 

Everything else will remain the same, especially the 
comprehensive service you have come to expect from me. I will have
my own personal assistant and all the resources that Long and Foster
provides. Moreover, you can expect even 
better service since I will be devoting my time exclusively to you – my
valued customer and your needs.

With your support, I am looking forward to a most successful year. My
goal is not to be the biggest – but the best! 

Please keep me in mind when you, your family and friends are ready to
buy or sell Real Estate.

With much anticipation, I remain very truly yours,

RUXTON HILL-  Custom 4 BR, 4 BA, huge
kitchen, on corner lot with breakfast area,

screened in porch, 1st floor study $1,580,000

LONG LAKE- 4 BR, 2.5BA, unusally large lot in
Hunters Glen, new roof and many other updates!

$459,900

GUILFORD - Completly renovated colonial 5
BR,4 full, 2 half BA, exquisite! $2,750,000

AVALON EAST - Detached, 3 BR, 3 Bath home,
great master suite, 2 car garage, great value!!

$459,000

FALLS GABLE - Private, mid-level, 2BR, 2 BA
fireplace, includeds homeowners warranty!!

$215,000

LIBBY BERMAN
The Name You Know and Trust 
OFFICE 410-583-5700 DIRECT 410-832-4016       libby.berman@longandfoster.com
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Shag of a
thousand

colors
Flooring trends

look to the past to
build on the future
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BY MARY MEDLAND

Special to The Daily Record

irst, the bad news.
Remember shag carpeting — the

bane, three decades or so ago, of
dorm rooms and apartments

throughout the land? 
It’s back. 
The good news, according to Décor &

More Ltd.’s Betsy Sheehan, is that today’s
shag carpeting tends to be made from
wool rather than synthetic nylon and its
colors are tamer.

Carpet — shag or no shag — is still fair-
ly important. “We are seeing it in private
spaces, such as the bedrooms, where soil-
ing is less of an issue than in a recreation
room or a kitchen,” said Sheehan, who
added that there are carpets that come in
squares featuring great patterns. “You can
use these squares the same way you use
tile, which can make for some truly lovely
and interesting patterns.”

Shag carpeting aside, hardwood floors
will never go away. Up until the 1960s, the
Federal Housing Administration required
all houses to have hardwood floors. But
then the rules changed and builders and
homeowners began trying out wall-to-wall
carpeting, tiles and other materials. 

“Hardwood gives a home a warm feel-
ing, and it mixes well with the home’s
décor,” said Angel Fischer, an interior
designer with Kirk Designs. “There is a lot of
demand for walnut, and

F

see page 7
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4044 Ganford Court4044 Ganford Court

$$554499,,990000$$554499,,990000

3 BR, 2.5 BA 

Cozy, comfortable, 

custom, well built

home. Warm cedar

siding. Almost 2

acre lot, located in

a cul de sac. Decks

off Kitchen, Family

Room and MBR.

Beautifully 

landscaped with

over 100 wind-

block pine trees and 

perrenials for a

serene setting.

Immaculately clean-

well maintained.

#HR6149270

Let Me Make Your Real Estate Wishes Come True...

If you would like to tour this

property please call me 

or have your agent call me

on my cell at 410.615.5855

or at my office 410.338.2578.

Genie.Schwind@LongandFoster.com

Office: 410.338.4229

Cell: 410.258.6330.  

Chad.Piunti@ProsperityMortgage.com

https://www.homeloans.com/chad-piunti 

Thank you in advance for the opportunity

to work with you.

“
”

-Chad Piunti

Competitive financing
is available for this

property and others!
Please feel free to contact me personally.



white oak has become very popular. White oak looks a
lot like maple, but with more grain. 

“On the other hand, it has less grain than traditional
red oak — which is less expensive than walnut or cher-
ry — but it can be stained to a medi-
um shade. Wood flooring is no
longer banned from kitchens and
bathrooms.”

“There are no longer any
taboos,” agreed Fischer. “Wood that
has been treated with polyurethane
can stand up just fine to normal
wear and tear in the kitchen and
bathroom.”

Sheehan also reported that bam-
boo and cork floors are increasingly
popular. “Cork floors are easier on
the feet, and we’re seeing more and more of this in the
kitchen,” she said. “Bamboo and cork are natural
resources that are harvested and then replenish them-
selves. With hardwood, the trees are completely
destroyed … people are increasingly interested in using
sustainable material in their homes.”

Another trend, added Sheehan, is stenciling floors.
“This was popular in old farmhouses,” she said. “Instead
of putting carpets down, owners would stencil a border
in a room or put down a central decoration.”

Sheehan said that parquet flooring — a big item in
apartment living from about the 1950s through the 1970s
— is not especially popular these days. Instead, mosaics
and designs that use a number of different woods, espe-
cially in the foyer of a home, are very trendy. 

Those who prefer to skip carpeted rooms and hard-
wood floors have some very nice alternatives in both
natural stone and tile. Natural stone includes lime-
stone, as well as travertine. “Travertine is especially
popular in many of the newer homes that have a
California or Florida style,” said Fischer. “A lot of our
homeowners seem to be looking for a West Coast-Napa
Valley-Tuscan Countryside-Mediterranean feel. These
are very low maintenance as compared to having to
shampoo a carpet.”

Stones, such as saturnia and travertine (each is a
type of marble), are especially popular for the kitchen
because of the aforementioned low maintenance and
their durability, especially when the stones have been
carefully sealed. 

Another trend gaining popularity is heated flooring.
While the first version of heated floors was through
water-based radiant heat, now people are making use of
electric heat, which requires less space and which heats
up the home instantly.

For those who are renovating older houses, Fischer
reported that most of her clients do try to keep up with
the original specifications of the house. “People aren’t
trying to put a modern twist in a Victorian-style house,”
said Fischer. “They’re more likely to refinish the floors
rather than tear them out.”

Today, tiles tend to be larger than 12-by-12. “Now we

are seeing a lot of tiles that are 16-by-16 or even 24-by-
24, even in smaller bathrooms,” said Fischer. “Most are
a neutral shade, and we do a lot of work with chiaro —
which is a species of travertine that tends to look like

limestone. It has a lot of shades of
different colors, but still is a neu-
tral and is a very good canvas for
other colors.”

For those considering linoleum,
it’s best to use an industrial grade.
“You can mix the colors and do geo-
metric patterns on the kitchen
floor,” said Sheehan. “Linoleum is
less expensive than hardwood or
tiles. You can really get a great look
and a big bang for the buck with it.”

All in all, anything goes these
days and the conventional rules have been swept under
the rug. “People are open to more possibilities … they
are doing exactly what they like and they don’t care if
the neighbors don’t approve,” said Fischer. �

Classic wood floors
manage to retain their
popularity, though new
materials like bamboo
and cork have proven
cheaper and more
durable.

“Hardwood gives a

home a warm feeling,

and it mixes well with

the home’s décor.”

Angel Fischer
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Façade appearance is    
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   everything Upgrade your home’s exterior
and its resale value will rise

BY CAROLYN OLEYNIK

Special to The Daily Record

hey say that it’s always important to make a good first impression. 
Now that concept applies to your home.
Thinking about selling your house? Are you ready for your next

home-improvement project? If so, replacing the facades and exterior
siding may be the most cost-effective answer. Remodeling Magazine report-
ed in a recent survey that out of all remodeling improvements, siding
replacement has the largest percent of its cost recouped, with 92.7 percent
for siding replacement with fiber cement and 89.6 percent for siding replace-
ment with foam-backed vinyl.

And when it comes time to update exterior siding, the possibilities are
endless. Among the most popular choices is basic vinyl siding. Tom Fichtner,
president of Fichtner Services Central Inc., said that the basic vinyl product
costs $2.50 to $3.50
per square foot.

“Vinyl is very pop-
ular because it goes
on quickly and is
maintenance free,”
he said. “For people

T

see page 10

More homeowners are taking it upon themselves to research the most
durable and affordable options for the exterior of their home.
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that want their houses to look nicer, the curb appeal of the
house is so much stronger with cement board siding.”

According to Fichtner, cement board siding is the best
value on the market. He said that the material has a hardy
plank and comes pre-painted and pre-finished. 

“When it hangs on the wall it comes with a 15-year finish
warranty,” he explained. “It looks better
than vinyl; it’s rigid, heavy and solid.”

Fichtner added that while this type
of siding ranges between $5 and $7 per
square foot, the price increases
depending on added options. An impor-
tant key factor in pricing also relies on
how the house is built. If a house has a
lot of angles and small house spaces, a
lot of cuts will have to be made when
adding new siding. For those houses
that have big open walls, the product
application process is much easier
because going in and out of corners is no longer a concern.

Requiring more maintenance than cement board, anoth-
er popular option is cedar siding. Running from $8 to $9 per
square foot, cedar siding also comes pre-finished with an
expanded warranty on the finish.

“Over time, cedar siding won’t look as clean or stay in as
good of shape as cement board will,” Fichtner said. “A lot of

waterfront homes in the area have cedar siding.
“To have cedar siding on the house makes the house

look that much more authentic.”
Similar to cedar siding is CertainTeed’s Cedar

Impressions line. Fichtner said while each square foot costs
$2.50 to $6.50, or even $8, the material looks really nice, just
like real cedar shingles.

Barbara Dennis, director of marketing of CertainTeed’s
Siding Product Groups, said that along
with Cedar Impressions, Northwood is
another premium product option.

“Cedar is exploding in popularity
because people like it,” Dennis
explained. “It looks different. 

“It is virtually seamless because of
the way the products are fastened
together. With vinyl siding, you can see
the seam.”

In terms of the accessories avail-
able for homeowners to get their hous-
es to look like wood craftsmanship,

CertainTeed offers a Vinyl Carpentry decorative trim and
Restoration Millwork, a cellular PVC trim. These acces-
sories are made with injection-molded polypropylene,
meaning a slower production process than extruding
vinyl siding. These factors combined translate into a high-
er-end product.

Dennis said that while accessories can add on to the

continued from page 9

“Homeowners are
learning more than

most of the
contractors.”

Barbara Dennis
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410-453-0500 ®

“Knowledge, Integrity & Innovation”
Free Recorded Information 24 hours a day!

Call Toll Free 1-800-296-2528
Then enter “talking ad” ID number

to hear property description

Scott Haupt
Associate Broker

(O) 410-453-0500
(D) 410-453-0010

Bob Kimball
Licensed Salesperson
(O) 410-453-0500
(D) 410-262-2100

ABINGDON
$ 410,000
4 BDRM 2 ½ Bath colo-
nial. Only 4 yrs old, fea-
tures include covered
front porch, 2 story
foyer, 9’ ceilings, fam.
Rm. w/ fireplace, kitchen
island, deck, shed, 2 car

garage, walkout basement, large lot and more.
1-800-296-2528 ID# 7007

PARKTON
$829,000
Nearly new colonial,
4+ BDR, 3.5  BA on
cul-de-sac w/2 car
side load garage,
backs to trees,
huge kitch w/island,
Fin LL w/ media rm,
2 stry Family rm,
Sun/Florida rm, and

gas stone FP in FR. In nearly perfect condition.
1-800-296-2528 ID# 3007

GLYNDON/
REISTERSTOWN
$ 315,000
Nearly new 2 bed, 2
bath condo. Elevator
building. Unit features
balcony, gas fireplace,
sunroom, super layout.
Community features;

pool, commun. Building, exercise room, putting green, and more.
1-800-296-2528 ID# 7007

HARFORD COUNTY
$ 419,000
Nearly New! Awesome 4
bedroom, 2.5 bath colonial
with 2 car garage, two story
foyer, open space through-
out, wall to walls are nearly
perfect! Big Kitch, finished
LL and gas fireplace to

keep you crispy warm! Close to 95 but not close enough to hear!
1-800-296-2528 ID# 4007

www.MDFindAHome.com
“The Easiest Way to Find a Maryland Home on the Web”

value, color is another important aspect.
“People have gotten braver about

using darker colors because technology
has gotten better,” she said. “Colors
used to fade easier, vinyl siding weath-
ers better than it used to.”

While many façade and exterior sid-
ing products have been available for
quite some time — like Cedar
Impressions which has been out since
1990 — expansions are being made in
the industry with the types of profiles
and shapes that are becoming available.

Among the most popular of trends
has been the development of the
Internet, providing homeowners with
the means to find information about var-
ious upgrades.

“Homeowners are learning more than most of the con-
tractors,” Dennis explained. “Contractors tell us all the
time that they will call a homeowner and the homeowner
has researched the product on the Web and know more
about it than they do.

“Before the Web, the contractor knew more.”
As homeowners put their houses on the market year-

round, fall and spring tend to be the busiest times of the
year in terms of making siding and upgrades to the façade
of the home. While people vacation throughout the sum-

mer, during the fall homeowners tend to want projects
completed before the cold winter months hit. Dennis sug-
gested the tendency for people to do spring cleaning as a
reason why upgrades are made before summer hits.

Fichtner emphasized that regardless of the time of
year, upgrades are made hand-in-hand with a homeown-
er’s priorities.

“It all boils down to what importance homeowners and
builders put on the exterior of their house,” he said. “When
people move into a home, as the siding gets older they care
what the siding looks like.” �

Siding and façade replacement are among the most cost-effective ways to
improve your home. You can make almost 90 percent of your money back
when it comes time to sell, according to a recent survey.
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Award-winning architect Gabriel Kroiz is using readily
available materials, green architecture and his own
personal aesthetic to redefine a Baltimore staple.
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BY KAREN NITKIN

Special to The Daily Record

Photography by Maximilian Franz

orge Robert and his wife, Anna Copeland, saw many boring row-
houses as they searched for a place to live in Baltimore. They saw
beige wall-to-wall carpeting. They saw dark, narrow rooms that did-
n’t let in light. 

Then they visited the rowhouse designed by renowned architect Gabriel
Kroiz and they knew they had to move in. “It was really well thought out,”
said Robert, who lived there with his wife for four months before the couple
moved for unrelated reasons. “It’s a small space, but given what he did to it,
it certainly made it feel much bigger than it was.”

The rowhouse, only 725 square feet, boasted high-end kitchen appli-
ances, a spacious bedroom and sunny living spaces on two floors.

J

see page 14
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Kroiz, 41, believes the house,
which he owns and rents out, can be
a prototype for other rowhouse
rehabs in Baltimore. The idea behind
it is twofold: to create a visually
appealing, light-filled space using
materials that are readily available at
home supply stores like Home
Depot; and to do it in an environ-
mentally friendly way. 

“If there’s a theme to it,” he said,
“it’s how do we use those off-the-
shelf parts to do all the things we
want to do?” 

Kroiz’s project is already getting
attention. It won a Residential
Design Award in 2006 from AIA
Baltimore, as well as a Merit Award
from AIA Maryland. AIA Baltimore
jurors described the project as a
“light-filled, exciting place to live”
and “truly innovative.”

Kroiz helms his own design firm,
Kroiz Architecture, founded in 2001
and housed in a 19th century Fells
Point former cobbler shop, which
he renovated. He has trotted the
globe working on such projects as
the Ssamzie Gil Shopping Center
and the Hokyun Chun residence,
both in Korea.

His work in Asia, he said,
inspired his rowhouse project, which
he calls Green-HAB and describes as
a “building systems prototype.” The
house, on Winterling Court, is stylish
and sleek, with metal accents for
shelves, lighting and the stair rail —
and it flows.

Kroiz would like to work with a
developer to create an entire row of
such houses, he said. He sees a real
need in Baltimore for inexpensive,
stylish and good-for-the-environ-
ment design. 

Like Robert, Kroiz has seen his
share of bland rowhouse developments. Most involve
gutting the interior, then drywalling, painting, carpeting
and otherwise covering stuff up, he said. “What I noticed
is they do all this work and at the end of the day they get
this sanded and primed drywall box,” he said.

Kroiz prefers to use natural, environmentally friend-
ly materials that age well and don’t require additional
work once they are installed. Besides, he said, eliminat-
ing all that drywall leaves money for other things.

The walls in his Green-HAB are made of wheat-
board, which gains a patina as it ages. The floors are
bamboo, a material that can be quickly replenished.
The counter is cement. These materials, he said, help
create something “that’s actually stylish and visually
compelling.”

As with many rowhouse rehabs, Kroiz’s began by
gutting the space, he said. He added central air condi-
tioning, thermal windows and other modern touches.

At only 725 square feet, the Green-HAB rowhouse makes the most of
limited space, and even has a dining room. You need only ask a
Baltimore urbanite to discover just how rare that is.

continued from page 13
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A key insight in his design
was the realization that the
light in the long, narrow
space came from the front
and the back. Instead of mak-
ing one end a kitchen, as in
most rowhouses, he put the
kitchen appliances under the
stairs. That left plenty of
space at both ends of the nar-
row interior for a dining room
on one side and a living room
on the other.

That design held particular
appeal to Robert, who had
been frustrated with the lack
of a dining room or sitting
room in other places he had
seen. “By fitting the kitchen
right in the middle, it provided
the area in the back, which to
us was key,” he said. “It just
showed how well thought out
it was.”

The kitchen appliances,
which include a sleek refriger-
ator, four-burner gas stove and
a microwave, can be hidden
from view with a sliding door,
an idea that Kroiz said came
from Korea. Large cut-outs in
the door let in light from a win-
dow above the stairs.

Up the wooden stairs, with
their simple metal handrail, are
the bedroom, bathroom and
closet. The bathroom is outfit-
ted with a showerhead in the
ceiling so that the entire space
becomes the shower, another
idea from Asia. The walls are
simple backboard, coated with
epoxy so they don’t get soggy. 

The bedroom floor is cov-
ered with trouble-free rubber
matting.

The house even has a wash-
er and dryer, plus plenty of
closet space. For Roberts and
Copeland, it was a bargain at
$1,500 a month, including utili-
ties. “When I walked in, I
immediately knew that it was
the place I’d be,” Robert said.
“We signed the contract in five
or 10 minutes.” �

CINDY CONKLIN • BOB MERBLER
410-727-3720 or 443-629-0162
cconklin@cbmove.com • www.conklinmerbler.com
Independently Owned And Operated by NRT Incorporated

Wonderful Montgomery Square townhouse
with 2 car GARAGE. This wide home offers 2
Master bedrooms with vaulted ceilings on the
upper level plus a 1st floor bedroom or
den/office. Large sunny kitchen/dining room
with sliders to lovely deck. Many upgrades
including wood floors & fireplace. Just steps

to Federal Hill
and Inner
Harbor venues!

Offered for

$499,950

Federal Hill
13 West Montgomer y Street
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BY DARREN RUDHAM

Special to The Daily Record

ndustry leader Hewlett-Packard debuted its latest innovation, the
TouchSmart IQ770 PC, at the Consumer Electronics Show in Las Vegas
last month. It was an apt venue, as this first all-in-one, tablet touch-screen
PC is so sinfully easy to use, its wiles will tempt even the most confirmed

technophobe.
The TouchSmart is designed for “wherever life happens in the home” —

including the dining room, bedroom or kitchen. The IQ770 manages all the fam-
ily’s electronic needs — entertainment, information and communication. And
with the tablet screen, all three are quite literally at your fingertips. 

Internet access? No problem. 

I

TouchSmart offers everything
but the kitchen sink

The most recent technological
innovation to come from Hewlett
Packard, the TouchSmart serves

as a homebase for families,
providing television, radio and

internet capabilities. And that is
just the beginning.
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High-definition TV? Got it. 
Digital photo viewing and

storage? HP has that covered,
too.

Microsoft’s much-antici-
pated new operating system,
Windows Vista Premium, is at
the heart of the TouchSmart.
The Aero customizable inter-
face and Flip 3D gives
remote, fingertip and “visual-
ly appealing” access to HD
and SDTV, radio, digital
music, digital photos, movies
— all the extras that make
digital life worthwhile.

Here is a look at some of
the TouchSmart’s more
notable features aimed at
making the computing and
entertainment process more
“hands on” and enjoyable:
• The Photosmart Touch ame-
liorates what traditionally has
been a difficult and arduous
process for the home-styled
photographer. The 8-in-1
memory card reader enables
easy uploading of numerous
camera types, and from there
it is simply management, edit-
ing and printing — something
that TouchSmart also address-
es. An integrated photo dock-
ing station behind the monitor
allows for the convenient
addition of a portable (and HP
compatible) printer, deliver-
ing your colorful memories
right under the screen.
• The SmartCalendar func-
tion enables the family to
create a schedule, draft a cal-
endar of events and even
leave personal written notes.
And unfortunately for dad,
the ability to publish the cal-
endar on the Web and access

LITTLE ITALY
HARBOR EAST

410.669.0001 / 410.675.5500 (o)
www.DavidMartz.comR

1220 Bank Street
Captivating Luxury Lofts
$499k- $899k
Just 8 remain! Experience
why every Sunday 11-3 or by
private appointment
CanalStreetMaltHouse.com

Inquires to David Martz

The TouchSmart serves as a family’s personal receptionist, enabling them to create calendars
of events and responsibilities, and post messages. Away from home? No problem. You can
access your TouchSmart calendar from any computer with an internet connection.

see page 18
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CONGRATULATIONS
A

From Your Friends
at The Daily Record Newspaper & Distinctive Properties Magazine

Cindy Riley, Linda Borgmann & Drew Burgess

Partners of
Riley & Associates Realtors, Inc.

On the opening of  your

new home office & branch office!

Home Office
410-329-2100

16927 York Road

in Hereford

Opening February 26th

New Branch Office
410-661-1882

7674 Belair Road

in Overlea

Opening February 19th

®

®

it away from home means that he
has no excuse for forgetting an
anniversary. 
• The Personal Video Recorder
(PVR) acts like a TiVo for PCs,
allowing the viewer to pause,
rewind, record and play live TV, and
that’s HDTV, whenever necessary.
So budding cooks, DIY-ers and arm-
chair coaches can make sure they
get it right — every time.
• The slot-loading SuperMulti DVD
burner with LightScribe, integrated
1.3 megapixel HP WebCam with
built-in array microphone and one-
touch SmartCenter Button for inter-
active mode launch aren’t too shab-
by either.

Make no mistake, this is a svelte
machine. The Bluetooth wireless
technology and space-saving design
offsets its 19-inch screen and 38-
pound frame, making it seem small-
er than it really is. A wireless mouse
and keyboard that fits into a bay at
the base of the monitor for easy and
safe storage adds to the clutter-free
and unessential-wire aesthetic. As
always, be sure to read the fine
print. Because as advanced as it is,
there are some things the
TouchSmart simply refuses to do —
the dirty dishes for one. �

continued from page 17

The TouchSmart is designed for use in
the kitchen. The entire machine is free
of unessential wires, making it easier to
use and creating a clean, space-saving
appearance at the same time.

AUCTION
YOUR HOME WITH THE

RESIDENTIAL EXPERTS.
Fox Residential Auctions, LLC is the only
company exclusively selling residential
real estate. Our experts have over 40
years of auction experience, and together
with Long and Foster Real Estate, Inc.,
we bring professional, effective, and 
specialized auction marketing services to
buyers and sellers. Auctions are one 
of the most cost-efficient and powerful
methods you can use to buy or sell a
home. Call us today and let our expertise
work for you.

Exclusively Residential Real Estate
410.654.1290  www.fox-residential.com

In cooperation with
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Beautifully appointed 4 bedroom, 3 ½ bath colonial with a first floor family room and

library.  The lower level is totally finished with French doors opening to over an acre of

beautifully manicured gardens backing to trees. www.donnarbrown.com

3607 HAMPSHIRE GLEN COURT

O: 410-583-5700  D: 410-832-4002 
C: 410-804-3400 

d.brown@longandfoster.com

MMaaggggiiee SScchhuullzz
Long & Foster Real Estate, Inc.

Roland Park Office
4800 Roland Avenue
Baltimore, MD 21210  

410.662.6368 office
410.733.6970 cell

Maggie  Schulz
Seller & Buyer’s Agent

“Maggie possesses a keen sense of environment..”

“...her interior design experience and love for homes is an
asset in helping her clients with either buying or selling a
home.”

“Maggie is an expert in staging your home to bring it to top
market value.”

“Maggie’s promise to you is to provide extraordinary service
that will help you make smart real estate decisions.”

Real  Estate  by  Des ign

Publication Date:
January 18

Deadline:
December 30

Call now for
premium

placement!
410-752-1717.

Call now for
premium

placement!
410-752-1717.

DISTINCTIVE
PROPERTIES

Don’t miss
out on our
next issue:

Publication Date:
March 23

Deadline:
March 6





BY ARLENE KARIDIS

Special to The Daily Record

ooking at a winter garden — with its leafless
branches and lifeless roots — it is hard to believe
that with a little bit of preparation now, in only a
few months it will be back to life, blooming with a

kaleidoscope of color. 
Indeed, the season’s last frost is still many weeks away, but

Maryland gardeners have already begun their spring planning. 
“I try to finish anything new I’m doing by May 15, whether

it’s transplanting a tree or shrub or any other project. You want
to have all your plants established before the summer heat is on
them,” says Mary Ellen Bay, master flower show judge and
landscape consultant for the Federated Garden
Clubs of Maryland Inc.

There is plenty to do and think about
now to prepare for a splendid spring gar-
den. But gardeners must test their

L

see page 23

Even though the ground is still
frozen, there is much to be done in
the garden before spring arrives.
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garden’s conditions before planting. For one, the
soil needs to be in optimal condition before fully
kicking off the season.

“A good test is to take a ball of dirt in your
hand. If it stays together in a clump, the soil
is too wet to start,” says Bay.

Gardeners should also be
scouting the yard for potential
problems. Pick up broken
branches. Be on the lookout
for insects that are show-
ing motion so you can
exterminate before the
bugs multiply. Oil spray is
especially effective in repelling
insects from fruit trees, which
should be sprayed in two six-
week intervals before their
blossoms open.

By late March or early April, you should
really begin to see some green. If you left pods
standing on last year’s plants and they have
“seeded down” into the ground, new babies
should be sprouting now. But be on the lookout,

because other life may be stirring, too — garden-
ers must be able to differentiate between these
delicate, baby plants and potentially monstrous

weeds that are often gaining momentum, too. 
Tell-tale signs of a healthy, midspring garden

are profusely blooming ground
covers and daffodils that are on
their second wind. If you remove
daffodils’ dead petals before seed

heads form, you may see more
splashes of yellow through
April. 

There’s plenty more to
know. A good place to pick

up landscaping tips is the Home
and Garden Show at the state
fairgrounds in Timonium,
scheduled for March 2 through 4

and March 9 through 11. And,
advises Bay, “If you know anyone who has

been gardening for a while, take them to lunch
and ask them what they have been doing. These
gardeners and landscapers have a wealth of
information and usually love to share it.” �

continued from page 21

“By late March or
early April, you

should really begin
to see some green.”
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BY CAROLYN OLEYNIK

Special to The Daily Record

t’s never too cold or warm to stop thinking about the hot tub you were going to get last
summer, the pool you talked about getting with the family, or the home spa experience
that you have always dreamed of. These days anything’s possible — from automated
cleaning systems in pools to fiber-optic lighting along edges to spas that let you feel music.

Now, thanks to new auto-sanitation systems released just this past October, spa owners have
to check the pH levels and alkalinity only once every other week. Francis Stefanski, president
and owner of Regina Pools and Spas, said that these innovative products keep spas sanitary,
clear and automatically fresh.

“It’s pretty amazing,” said Stefanski, who has been in the pools and spas industry for the past
33 years. “The industry has been trying to make spas easier and easier to use and this is by far

I
see page 26
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The spa world is a-changing, according to Francis Stefanski, president and owner of Regina Pools
and Spas. New technology keeps pools and spas more hygienic, efficient and attractive.
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the neatest advancement yet.
“People are constantly looking

for quality products that are fun to
use and easy to take care of.”

In other areas of the yard,
Stefanski said that many are opt-
ing to install minifountains and
minijets in the deck of the pool
that flush into the concrete sur-
face. “We’ve always had people
interested in waterfalls and
fountains; deck jets look really
nice,” he explained. “The more
deck jets you install, the less
money it costs.”

On the higher end, a spaudio
($1,400 to $2,400) allows users to
play music at a low volume and
maintain a desirable fidelity,
keeping all music contained in
the spa instead of next door,
annoying the neighbors. In addi-
tion to relaxing to your favorite
tunes, a dual modem massage jet
system can oscillate from the top
of the shoulders down to the bot-
tom of the spine.

Gary Hohne, president and
CEO of Hohne Pools, Sundance
Spas, said that while hot tubs are
more efficient than ever and
among the biggest sellers, saunas
don’t generate a high interest. He
added that high-end luxury comes
from landscaping choices.

“The longer the pool people
choose to go with, the better
because it means that you don’t
have to turn while swimming,”
Hohne explained. “It doesn’t matter
what shape you choose to go with
as long as you can do your lap.”

Fiber-optic light sources cho-
reographed with a synchronized
nine-colored lighting system can
make colors flow up and around
any parts of the pool, staying on
one color or more. According to
Hohne, fiber-optic lighting starts
at around $2,000. To add an even
more breathtaking element, a van-
ishing edge pool can cost up to
$200,000.

Among other ways to spruce
up the spa experience, according
to Hohne, are outdoor LCD water-
proof TVs and outdoor fireplaces,
with a well-tended garden sur-
rounding the space. �
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