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A Letter from the County Executive
February 2010

Dear Daily Record Readers,

Howard County residents and businesses are in a very good position in 2010,
and I mean that both figuratively and literally. Literally we are in a great place
— Howard County is in an exceptional location between Baltimore and
Washington. And while our location is exceptional, it is our nationally recog-
nized quality of life, schools, libraries and recreational programs that draw so
many to Howard County. And the things that make this county so special have
not gone unnoticed: we have been ranked as one of the best places to raise a
family by Forbes magazine, one of America’s best places to live by Money magazine, and one of the best places to
start a new business by BusinessWeek. 

As we enter into a new decade, Howard County’s economy is fundamentally strong. While we are all impacted by the
recession, Howard County’s unemployment rate continues to be the lowest in the state. As the fourth-wealthiest coun-
ty in the nation, our economy is strengthened by a number of federal facilities in the Baltimore/Washington corri-
dor, including the National Security Agency — the largest tenant on post at Fort Meade. The annual economic impact
from Fort Meade is approximately $2.5 billion, much of which is provided through direct procurement contracts to
companies located in Howard County.

During my three years in office, Howard County has continued to address many pressing issues, including staying
strong during this tough economy. Although the national economy has shown signs of improvement, we recognize
that its effects will linger for quite awhile and we have taken proactive steps at the local level to help businesses thrive.
Recently, I announced county and state stimulus and revitalization programs to assist businesses throughout the
county with a special emphasis on the Route 1 corridor.

We are beginning to see benefits from the Base Realignment and Closure (BRAC) and will soon see positive impacts
from the national cyber command, also expected to be located at Fort Meade. These two are closely tied together and
within the next several months cyber and technology businesses located in the county will benefit from the cyber-
security initiative in Maryland.

As your County Executive, I am committed to supporting and enhancing the business community and the Howard
County Economic Development Authority to provide economic success for all our businesses — and the way we will
achieve that is by working together.

Ken Ulman
Howard County Executive
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On Monday, Jan. 11, 2010, Howard
County Executive Ken Ulman and the
Howard County Economic Development
Authority met at a forum for local bankers,
financial planners, business consultants
and other interested parties to introduce
them to a variety of financial tools cur-
rently available to support local business
growth and development activities during
these challenging economic times.

“While we are optimistic that the
national economy seems to be on the
right track, many Howard County busi-
nesses are still having trouble weathering
this economic storm,” said County
Executive Ulman. “We hope today’s
forum will spotlight some of the financial
tools we have in place to provide them
with much-needed relief.”

The Catalyst Loan Program
The Catalyst Loan Program was cre-

ated to assist the growth of successful
small businesses located within Howard
County. The Howard County Economic
Development Authority’s Incentives
Committee is responsible for approving
applications for the program. Included in
the 10 guidelines for approval are:

Businesses must be in the small, early
stage and emerging growth stages and in
operation for five years or less

Businesses must be either a new busi-
ness outside the county that desires to
relocate within the county or an existing
business within Howard County; and

Businesses may not qualify for con-
ventional commercial financing without
assistance from the program. If the loan
is necessary to qualify for commercial
financing, the loan may be subordinate to
other commercial financing.

Recently, the first Catalyst Loan
Program (CLP) applicant, Andersen-
Becker Inc., was granted a loan through
the program. A high-end clothing manu-
facturer, Andersen-Becker, applied for a
CLP loan to expand its facility on Maier
Road by leasing an additional 10,000
square feet.

Working through Howard Bank, the
company was able to increase its credit
line substantially while extending its
debt service through Wachovia Bank.
Funding will be utilized for build out
costs and equipment. Andersen-Becker is
retaining its 19 employees and has plans

to add 12 new employees to its staff. 
In addition, Howard Bank also helped

Andersen-Becker obtain below market-
rate funds through the U.S. Route 1
Revitalization Loan Program.

The U.S. Route 1 Revitalization 
Loan Program 

The U.S. Route 1 Revitalization Loan
Program was established to encourage
businesses located in the Route 1 corridor
to improve their building and site condi-
tions. Seven banks are committed to
enhancing the community through
assisting Route 1 businesses: BB&T,
Howard Bank, M&T Bank, OBA Bank,
PNC Bank, Susquehanna Bank and The
Columbia Bank.

Howard County continues to be com-
mitted to bolstering Route 1 and to mak-
ing significant public investments.
Currently, the following Howard County
Route 1 mixed-use project plans are in
process: Elkridge Crossing, Mission Place,
Howard Square, Savage Town Center
TOD, Laurel Park TOD and Blue Stream.

Howard County Tax Incentives 
Program Expansion

The Howard County Tax Incentives
Program expansion allows for the com-
mercial and industrial business tax credit
program to extend to retail stores, restau-
rants, hotels, motels and recreational
facilities through Howard County Council
Bill No. 54-2009, signed into law on Nov.

3, 2009. For further information 
regarding the legislation, visit 
www.howardcountymd.gov/CountyCouncil.

For further information regarding the
Catalyst Loan Program, the U.S. Route 1
Revitalization Loan Program, and the
Howard County Tax Incentives Program
expansion, contact the Howard County
Economic Development Authority at
410-313-6500 or visit www.hceda.org/
business.aspx?details=incentives.

Recovery Zone Facility Bonds
Recovery Zone Facility Bonds were

created through the federal government’s
American Recovery and Reinvestment
Act and focus on incentives for projects in
areas experiencing economic and finan-
cial distress. This program allows private
entities to borrow using Recovery Zone
Facility Bonds (tax-exempt debt) to
finance private activities. Tax-exempt
financing is available through traditional
lenders after authorization by Howard
County.

Howard County has been allocated
$18,406,000 in Recovery Zone Facility
Bonds. Applications for more than this
amount have already been received by the
county.

Howard County’s own stimulus 
and revitalization loan programs

Howard County Executive Ken Ulman (right) addresses the Stimulus and Revitalization Loan Programs Forum. Also shown (from left): Dawn
Medley, Maryland Department of Housing and Community Development; Kimberley Flowers, Howard County Department of Planning and Zoning;
Steve Lafferty, Howard County Department of Planning and Zoning; Sharon Greisz, Howard County Director of Finance; Chris Myers, Chair,
Howard County Economic Development Authority Incentives Committee; and Dick Story, CEO, Howard County Economic Development Authority.

HOWARD COUNTY ECONOMIC DEVELOPMENT AUTHORITY

The Stimulus and Revitalization Programs Forum targeted local bankers, financial 
planners, business consultants and others.

HOWARD COUNTY ECONOMIC DEVELOPMENT AUTHORITY

The U.S. Route 1 Revitalization Loan program was established 
to encourage businesses located in the corridor to improve their
buildings and sites. Seven banks are committed to the program. 
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Howard County, Fort Meade
and the epicenter!

Just a year ago, we affirmed that Base
Realignment and Closure, or BRAC, was
no longer a concept, but actual bricks and
mortar on the ground at Fort Meade.
Now, before the first new building is
occupied on Fort Meade, BRAC sounds
so passé! Today the focus is on Cyber
Command, Cyber-Security, Information
Assurance and Epicenter. But, surpris-
ingly, these terms are closely related to
the Fort Meade BRAC action.  

Though not officially confirmed at
the time of this printing, Fort Meade
will soon become the home of Cyber
Command, a component of the U.S.
Strategic Command. Key components of
Cyber Command will be elements of the
National Security Agency and the
Defense Information Systems Agency
(DISA), the largest BRAC organization
(4,300 employees) moving to Fort
Meade. With the expected expansion (5.8
million square feet) of the NSA physical
plant into the remainder of the Fort
Meade golf courses, NSA will be joining
the second BRAC organization, Defense
Media Agency and DISA on a single
campus. Could this be campus Cyber U? 

Clearly, there is a strong relationship
between BRAC and all of this cyber
activity.  When we take into account the
size of the Fort Meade workforce
(40,000) and the installation’s missions in
the areas of signals intelligence, cyber
security, information assurance, and
other related intelligence functions, we
can clearly understand the Governor’s
statement, “. . . [Maryland] is a national
epicenter of cyber security activities . . .”
With Fort Meade located at the geo-
graphical and operational center of this
epicenter, Howard County businesses are

perfectly positioned to respond to
expanded opportunities that this growth
brings to them.  

BRAC Business Initiative (BBI)
Today, Fort Meade sends $2.5 billion

a year into our county’s economy and
employs over 8,000 of our citizens. Early
in the process, the Howard County
BRAC Task Force confirmed that the
county has the infrastructure to support
this growth. This same Task Force, in
conjunction with the Fort Meade
Regional Growth Management
Committee (RGMC), has developed and
implemented the BRAC Business
Initiative (BBI), which is focused on con-
necting businesses throughout the
region with the opportunities generated
by Fort Meade growth. 

The primary focus of the BBI is to
identify and document the Fort Meade
region’s contracting environment. This
increased transparency will allow our
businesses to develop their defense con-
tracting strategies based on facts, not

anecdotes. Additionally, the over 400
companies participating in the BBI are
also part of a structured and success-ori-
ented networking organization. The
objectives of this networking group are
to introduce regional businesses to the
possibility of partnering to go after larg-
er defense-related contracts or just do

business with
each other. All
companies in the
Fort Meade
region who want
to do business
with Department
of Defense agen-
cies or contrac-
tors on or off of

Fort Meade are invited to be a member of
the BBI. There is no cost. Contact Kent
Menser at kmenser@howardcountymd
.gov if you are interested.

In our annual reminder, the following
organizations play key roles in the Fort
Meade growth process:

Maryland BRAC Subcabinet:
Organization: 11 cabinet secretaries or
their equivalent.
Mission: Coordinate state activities with
federal and local jurisdictions.
Focus: Completed the State BRAC
Action Plan in 2007, update each year
and track plan actions through BRAC
STAT.

Local Government Subcommittee of the 
BRAC Subcabinet:
Organization: Representatives from
each of the five regions in the state that
are being influenced by BRAC growth:
Fort Meade, Aberdeen Proving Ground,

Bethesda Naval Hospital, Andrews Air
Force Base and Fort Detrick.
Mission: Interface between the subcabi-
net and local jurisdictions.
Focus: Provides input into the State
BRAC Action Plan.

Fort Meade Regional Growth
Management Committee:
Organization: Anne Arundel,
Baltimore, Carroll, Howard,
Montgomery, Prince George’s, Talbot,
Queen Anne’s counties and the cities of
Laurel and Baltimore have signed a
Memorandum of Understanding to
work BRAC actions together. Fort
Meade, NSA, DISA, Fort Meade
Alliance, Howard County Chamber of
Commerce, Baltimore-Washington
Corridor Chamber of Commerce and the
BWI Business Partnership are also
members.
Mission: Work as a team to identify and
address the impacts and opportunities
that Fort Meade growth will bring to the
region
Focus: Three critical areas are being
addressed in preparation for the growth

of Fort Meade: transportation, work
force shortages and emergency services.

Fort Meade Alliance: 
Organization: A 501C4 non-profit inde-
pendent community organization with by-
laws created in 2004. It has over 200
members comprised of small and large
businesses, state and local government
agencies, community and non-profit
groups.
Mission: Promote Fort George G. Meade
as a growing regional economic asset.
Focus: Ensure that Fort Meade’s mission
and related regional issues are addressed
by local, state and national objectives.

Champion and facilitate Fort Meade’s
regional initiatives to remain the first
choice for military services, civilian sup-
port services, and federal departments and
agencies.

Advocate for Fort Meade’s priorities,
interests and concerns with regional/gov-
ernment businesses and organizations.

Keep Fort Meade Alliance members,
local jurisdictions, and the community
informed about new developments and
needs at Fort George G. Meade.

BY KENT MENSER

Executive Director
Howard County Base Realignment
and Closure Office

Fort Meade is at the epicenter!  Green dots show the location of prime federal contractors in the Baltimore-Washington corridor.

Fort Meade will soon become the
home of Cyber Command.
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The economy is out of recession,
but will it stay that way?

Generally speaking, it is far more enjoyable to forecast
2010 than it was 2009. The months preceding 2009 were
simply brutal and were associated with the near-collapse of
the U.S. financial system, which rendered construction par-
ticularly vulnerable during the aftermath given the central
role that financing plays in fomenting construction oppor-
tunities. September 2008 itself seemingly produced
enough bad news for an entire decade, with Lehman
Brothers failing, Freddie and Fannie effectively becoming
part of the federal government and stock prices crumbling.

Economic pain spread swiftly from Wall Street to Main
Street and in January 2009, the nation shed more than
700,000 jobs. Since the beginning of the recession that
began in December 2007, the nation has lost more than 7
million jobs and is still staring at double-digit unemploy-
ment. Had the labor force not shrunk significantly in recent
months, unemployment would be approaching or exceed-
ing 11 percent by now.

You’ve come a long way, baby
In Howard County, circumstances have been far more

benign and if anything the already large gap in household
income between Howard County and the balance of the
nation has widened during the downturn. Howard County
can once again boast the lowest unemployment rate in
Maryland (5.3%; November 2009) along with
Montgomery County.

There is a possibility that at some point later this year,
Howard County’s unemployment rate will be equal to or
less than one half the nation’s. Unemployment in the
Washington and Baltimore areas has been trending lower
for several months and the cyclical regional peak in unem-
ployment is likely behind us. That said, unemployment in
Howard County has more than doubled from its recent
cyclical low of 2.3 percent achieved in April 2007.
Moreover, between November 2008 and November 2009,
the number of working Howard County residents declined
by another 6,200 people and the local labor force shrunk
from 158,900 people to 155,200 people over that period.

Ouch! That really hurt
Undoubtedly, many of the county’s homeowners feel as

if something cataclysmic has occurred. According to the
Maryland Association of Realtors, the average home sales
price in Howard County in November 2009 was $355,428.
Precisely three years earlier, the average stood at an eye-
popping $457,502, which means that the average sales
price has declined by more than $100,000 over the course
of three years, or by 22 percent. Howard County home-

owners are hardly alone. Over the same period, home sales
prices statewide declined by more than 20 percent, from
$353,802 in November 2006 to $281,295 three years later.

Recent data emerging from the State Department of
Assessments and Taxation provide a similar view of the
depth of the housing downturn and its impact on the typ-
ical homeowner. On average, residential assessed values
declined 23.1 percent in Howard County over the past
three years (note: only a third of residential properties are
reassessed each year). Statewide, assessed values have
declined 19.7 percent. The largest decline in assessed val-
ues was reported in Charles County (-28.2%), while
Allegany County was the only county to register an
increase in assessed values over this period (+0.1%).

That said, even with respect to the local housing mar-
ket, there is room for optimism. Home sales volume in
Howard County rose an incredible 108 percent when one
compares November 2008 and November 2009 levels.
This exceeds the statewide average rate of home sales
growth. Largely due to rising sales volume, the active
inventory of unsold homes in the county has fallen from
1,759 to 1,371 over the past year, which implies consider-
ably greater price stability going forward.

Will the economy continue to improve?
One of the reasons to believe in the sustainability of the

nation’s nascent recovery is the recent performance of
financial markets. On March 9, 2009, the Dow Jones
Industrial Average reached a cyclical low 6,547.05 after dip-
ping to an intraday low of 6,469.95. Since that time, stock
prices have retraced in excess of 60 percent, replenishing
wealth and signaling confidence in corporate earnings.

During the third quarter, roughly 5 in 6 large U.S.
companies reported earnings that exceeded expectations.
Moreover, if U.S. stocks were valued at 15 times their
expected 2011 earnings by the end of 2010, the S&P
Index would be approaching 1,365, about 19 percent high-
er than the level at the time of this writing (1,145). This
implies even more wealth generation, which could be
enough to allow for sustained economic momentum into
and through 2011 despite expectations of rising interest
rates and taxes at that time.

Moreover, the pace of layoffs has slowed dramatically.
During the week of March 28th last year, weekly initial
unemployment claims nationally totaled 674,000 on a sea-
sonally-adjusted basis. More recently, weekly initial unem-
ployment claims have been trending well below the
500,000 mark. 

Despite the recent performance of financial markets
and the ongoing stabilization of labor markets, more than
a few economists (about 30 percent) believe that the most
likely outcome is for a double-dip recession to begin dur-
ing the latter half of 2010 or in 2011-2012. We now
approach the exit period for monetary support for
Treasuries and by next March for mortgage-backed and
asset-backed securities. Subsequently, stimulus monies
related to the American Recovery and Reinvestment Act
of 2009 will begin to dry up. By late 2010, federal spend-
ing will likely be slowing while interest rates will be ris-
ing. Still fiscally troubled state and local governments may
be ratcheting up taxes by that point; also, in 2011 the Bush
2001 and 2003 tax cuts will lapse. Add it all up and one
could persuasively argue that the recipe for the next reces-
sion is being cooked up right now. 

Looking ahead
Much of the attention going forward will be on the

Howard County budget. There is a strong historic correla-
tion between Howard County personal income growth and
local government revenues. The downturn that began in
late 2007 has effectively torpedoed the expansion of key
personal income components including wages and salaries,
dividend income, interest, rent, capital gains and business
owner income. Though the county’s tax structure has
shielded government revenues from the substantial decline
in assessed property values to a significant extent, the net
impact of falling property values has still been negative.
The state’s fiscal circumstances supply additional uncer-
tainty regarding the county’s fiscal outlook this year and
beyond.

That said, there is an argument to be made that
Howard County government should increase its borrow-
ing at precisely this moment in economic history.
Borrowing costs are low and contractors are eager for
work. This represents a potentially excellent opportunity
for the county to invest in its school facilities, including
tackling more major renovation projects than are present-
ly contemplated. 

BY ANIRBAN BASU

AND CARL DELORENZO

Economists, Sage Policy Group, Inc.

Rank County Rate

1 Howard County 5.3 (3.6)

2 Montgomery County 5.3 (3.7)

3 Saint Mary's County 5.9 (4.2)

4 Calvert County 6.0 (4.1)

5 Charles County 6.1 (4.3)

5 Frederick County 6.1 (4.2)

7 Carroll County 6.3 (4.5)

8 Anne Arundel County 6.7 (4.5)

9 Queen Anne's County 7.1 (4.9)

10 Harford County 7.2 (5.0)

11 Prince George's County 7.4 (5.2)

12 Talbot County 7.4 (5.1)

13 Kent County 7.7 (5.2)

14 Baltimore County 7.8 (5.4)

15 Garrett County 8.0 (5.6)

16 Allegany County 8.6 (6.3)

17 Wicomico County 9.0 (7.0)

18 Cecil County 9.3 (5.9)

19 Somerset County 9.5 (7.7)

20 Caroline County 9.6 (6.5)

21 Washington County 10.0 (6.7)

22 Baltimore City 10.9 (7.9)

23 Dorchester County 11.9 (8.3)

24 Worcester County 14.6 (11.3)

Source: Bureau of Labor Statistics

Maryland County Unemployment Rates 
Nov. ’09 (Nov. ’08)

The inventory of unsold
homes in the county has 
fallen over the past year.

Net Change in U.S. Jobs 
January 2001-December 2009

Howard County Unemployment Rate
January 1999-November 2009

Howard County Median Home Sale Prices
December 2002-December 2009

Source:  Bureau of Labor Statistics Source:  Maryland Association of RealtorsSource:  Bureau of Labor Statistics
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The Center for Business and
Technology Development is the place to
go in Howard County to learn how to
build and grow a successful business.
The center’s three components, the
Business Resource Center, the NeoTech
Incubator, and the Howard Technology
Council, work together with partners
and advisors to provide comprehensive
assistance to Howard County small busi-
nesses.

Located in the county’s Thomas J.
Dorsey Building at 9250 Bendix Road,
the center is home to a thriving entrepre-
neurial community that includes
Business Resource Center partners j-ref,
SCORE and the Small Business
Development Center, as well as more
than two dozen NeoTech client compa-
nies currently in residence at the center.

The year ahead promises a rebound-
ing economy after a bleak and harsh eco-
nomic winter. At the Business Resource
Center, which provides fee-based entre-
preneurial training programs and no-
charge individual business counseling
services, look for an upgraded third ren-
dition of our Government Contracting
Institute starting in April.

This important series, developed in
partnership with private-sector partner
and Howard County business
TargetGov, is designed to provide in-
depth, actionable information to compa-
nies targeting federal government cus-
tomers. The series’ half-day courses are
being compressed into 90-minute webi-
nar formats. There are significant bene-
fits to changing the content delivery of
the Institute into an online format,
including 24/7 access via the center’s
Web site, and the ability to serve a much
larger constituency.  

The Center’s NeoTech business
incubator is filled with dynamic young
companies, most of which are focused
on providing information technology
and research and development services
to federal, state and local government
customers. Firms with private-sector
customers provide a variety of prod-
ucts and services ranging from creating
tools for social media game developers,
performing clinical trial research sur-
veys and analysis for pharmaceutical
companies, to providing health informa-
tion technology services, commercializ-
ing specialized food products, and

developing medical devices.
The diversity of NeoTech’s clientele

and their unique value propositions
makes the center a fascinating place to
visit and work. Center staff and volun-
teers work with clients to facilitate busi-
ness growth and success through net-
working assistance, access to resources,
and programmatic support. To learn
more about the NeoTech Incubator,
please visit www.thecenter.biz. 

The Howard Technology Council
launched 2010 with three highly suc-
cessful events in January: a monthly
seminar on Facebook for Business, an
Executive Breakfast on Managing
Organizational Change, and the initial
meeting of the Tech Council’s fourth
affinity group, focused on the intelli-
gence community. The council hosts
monthly seminars at the center
throughout the year, on the third

Wednesday of the month, from 8:30
a.m. until 10:00 a.m. Executive
Breakfasts are held quarterly at the cen-
ter during the same time window, usual-
ly on the fourth Thursday. Affinity
groups meet periodically as their con-
stituents dictate. In addition, the Tech
Council hosts six networking events
throughout the year, as well as its annu-
al awards program in November.

The Center’s three components
work closely together to build a cohe-
sive network of resources and informa-
tion in active support of the needs of
the regional small business community.
For more information on the center for
Business and Technology Development,
its programs, partners and services,
visit www.thecenter.biz or call 410-313-
6550. Look for a newly updated Howard
Tech Council Web site in March at
www.howardtechcouncil.org.

The Center for Business and
Technology Development:

Howard County’s venue to build and grow a successful business

Center staff and volunteers work with clients to
facilitate business growth and success through
networking assistance, access to resources
and programmatic support.



HOWARDCOUNTYGROWTH
8 The Daily Record • February 2010

HOWARD COUNTY

Existing availability for office
Columbia office vacancy: 15%

Columbia Gateway office vacancy: 14%

Downtown Columbia office vacancy: 18%

Select contiguous office over 50,000 sq. ft.:

11000 Broken Land Parkway: 125,000 sq. ft.

7021 Columbia Gateway Drive: 105,000 sq. ft.

5500 Knoll North Drive: 70,000 sq. ft.

8261 Robert Fulton Drive: 70,000 sq. ft.

COMMERCIAL 
REAL ESTATE
OPPORTUNITIES

Are you thinking about expanding 
in or relocating to Howard County?
Opportunities continue to abound in
Howard County’s commercial real estate
sector. 

Howard County has more than 58 mil-
lion square feet of commercial space.
Development throughout Howard
County is extremely diverse, accommo-
dating a variety of retail, office and
industrial users to find locations that suit
their needs. We are delighted to showcase
the extraordinary progress and the ter-
rific opportunities in Howard County.
For more information, visit
www.hceda.org or contact Jack Gunther,
Howard County Economic Development
Authority’s business development man-
ager, at 410-313-6500.

Emerson
• Total development potential: 1,800,000 sq. ft.
• 3 buildings/150,000 sq. ft. of office completed
• 1 building/160,000 sq. ft. of office 

under construction
• 1 building/100,000 sq. ft. of office proposed

Maple Lawn 
• Total development planned: 1,500,000 sq. ft.
• 4 buildings/350,000 sq. ft. of office completed
• 9 buildings/770,000 sq. ft. of office proposed 
• 2 buildings/80,000 sq. ft. of flex under 

construction
• 3 buildings/130,000 sq. ft. of flex proposed 
• 3 buildings including Harris Teeter/

90,000 sq. ft. of retail completed
• Multiple buildings/100,000 sq. ft. of retail 

proposed

Gateway
• 630-acre master planned corporate 

community of 13,000 employees
• 5,600,000 sq. ft. office, flex, and industrial

space existing 
• 402,000 sq. ft. office currently proposed 
• 65.35 acres (estimated potential for 850,000

sq. ft. of development)
• The numbers do not reflect expected 

redevelopment of single-flex buildings into 
multistory office buildings

Downtown Columbia 
• Redevelopment Plan just approved
• 4.3 million sq. ft. office
• 1,250,000 sq. ft. retail
• 5,500 housing units
• 640 hotel rooms

Existing availability for warehouse
Route 1 Corridor industrial vacancy: 13%

South of Route 175 vacancy: 11%

North of Route 175 vacancy: 16%

Columbia industrial vacancy: 32%

Select contiguous industrial over 100,000 sq. ft.:

Gateway Commerce Center: 1,089,000 sq. ft.

Dorsey Commerce Center: 627,000 sq. ft.

9325 Snowden River Parkway: 280,000 sq. ft.

7125 Columbia Gateway Drive: 222,000 sq. ft.

Lincoln Crossroads: 216,000 sq. ft.

Major projects

Howard County vacancy
Flex vacancy
2009 4th qtr.: 7.8%
2009 3rd qtr.: 8.8%
2009 2nd qtr.: 8.7%
2009 1st qtr.: 8.3%
2008 4th qtr.: 7.9%

Industrial vacancy 
2009 4th qtr.: 15.3%
2009 3rd qtr.: 15.6%
2009 2nd qtr.: 13.9%
2009 1st qtr.: 15.0%
2008 4th qtr.: 14.3%

Office vacancy
2009 4th qtr.: 14.6%
2009 3rd qtr.: 14.5%
2009 2nd qtr.: 15.3%
2009 1st qtr.: 16.0%
2008 4th qtr.: 15.9%

New construction
Speculative commercial space    

under construction:
4 buildings/300,000 sq. ft.:
• EmersonOne: 160,000 sq. ft.
• Stanford Overlook: 40,000 sq. ft.
• Maple Lawn Corporate Park

Bldgs 1&2: 80,000 sq. ft.

HOWARD COUNTY ECONOMIC DEVELOPMENT AUTHORITY

HOWARD COUNTY ECONOMIC DEVELOPMENT AUTHORITY

Stanford Overlook, Baxley Reality Advisors

Maple Lawn Office II, Greenebaum & Rose Associates

Source: CoStar Group and Howard County Economic Development Authority
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Community-supported agriculture:
Finding your local source

Food is a basic human need. Yet for
most of us in the U.S., it is merely an inex-
pensive commodity that we take for grant-
ed. Questions such as how, where or by
whom it is grown are not generally the
topic of conversation around the dinner
table. Perhaps they should be. Food in the
U.S. travels an average of 1,300 miles
from farm to supermarket. Almost every
state in the U.S. buys 85% of its food from
someplace else.

Increased local food production would
add a significant number of additional
food dollars to the economy of many
states. Yet the nation’s best farmland is
being lost to commercial and residential
development at an accelerating rate. At
the same time, the retirement of older
farmers, increasing land and production
costs, low food prices, competing land
uses, the lack of incentive for young peo-
ple to enter farming and the fundamental
restructuring of the national and global
economy all combine to make farming and
local food production in the U.S. an
increasingly difficult task. Community-
supported agriculture, or CSA, represents
a viable alternative to the prevailing situ-
ation and the long-distance relationship
most of us have with the food we eat. 

Over the last 20 years, CSA has become
a popular way for consumers to buy local,
seasonal food directly from a farmer. CSA
is a partnership of mutual commitment
between a farm and a community of sup-
porters that provides a direct link between
the production and consumption of food.

Supporters cover a farm’s yearly oper-
ating budget by purchasing a share of the
season’s harvest. CSA members make a
commitment to support the farm through-
out the season and assume the costs, risks
and bounty of growing food along with
the farmer or grower. In return, the farm
provides, to the best of its ability, a
healthy supply of
seasonal fresh
produce through-
out the growing
season, which in
most cases
equates to the
amount of fruits
and vegetables
needed to feed a
family of four for
one week.
Becoming a
member creates a
responsible rela-
tionship between
people and the
food they eat.

CSA reflects
an innovative and
resourceful strat-
egy to connect
local farmers
with local consumers: develop a regional
food supply and strong local economy,
maintain a sense of community, encour-
age land stewardship and honor the
knowledge and experience of growers
and producers working with small to
medium-size farms.

This mutually supportive relationship
between local farmers, growers and com-
munity members helps create an econom-
ically stable farm operation in which
members are assured the highest quality

produce, often at below-retail prices. In
return, farmers and growers are guaran-
teed a reliable market for a diverse selec-
tion of crops, and in many cases, dairy,
meat, honey and baked goods.

There are many advantages for con-
sumers participating in a CSA. First, you
will be eating ultra-fresh foods, with all
the flavor and vitamin benefits, which also
allows you to lower the carbon footprint of
the food you eat. Consumers are exposed
to new vegetables and new ways of cook-
ing as many farmers or growers include
recipes with their weekly supply.
Consumers usually find their children typ-
ically favor food from “their” farm, even
veggies they’ve never been known to eat

before. Lastly,
there is the
opportunity to
visit the farm and
to develop a rela-
tionship with the
farmer who
grows their food
and learn how
that food is
grown.

As you consid-
er joining a CSA,
nothing beats a
personal conver-
sation with the
farmer. Ask ques-
tions and make
sure that it will
be a good fit for
your family. You
may consider
asking them how

long he or she has been farming, or
whether there are items in your box
grown by other farms. You may also want
to consider asking the farmer if you can
contact some of the other CSA members.

Also, remember that if you are not
accustomed to eating seasonally, you may
find that it takes a while to make a transi-
tion from eating whatever is at the gro-
cery store to whatever is in your CSA bas-
ket, which is typically only those items
that are in season.

A CSA season can vary according to
the farm operation. Most will run from
June until September. Each farm will have
its own payment and pricing schedules so
it is always important to find the farm that
works best for your needs.

CSA is a simple enough idea, but its
impact has been profound. Tens of thou-
sands of families have joined CSAs, and
in some areas of the country there is
more demand than there are CSA farms
to fill it. 

Howard County offers several CSA
programs. Listed below are local
farms and locations in or close-by to
Howard County.

Breezy Willow Farm, West Friendship, MD
410-442-1807 | www.breezywillowfarm.com

Gorman Produce Farm, Laurel, MD
301-957-6884 | www.gormanproducefarm.com

Jasmine Farm, Glenwood, MD
410-489-9589 | jasminefarm.tripod.com

Pheasant Hill Farm, Mount Airy, MD
410-875-3319

Shaw Farms Inc., Columbia, MD
410-531-9577

CSA programs, such as the one that R.J. Caulder of Breezy Willow Farm offers, provide an assortment of farm-fresh foods. By support-
ing CSAs, customers often receive the bounty of a well-balanced assortment of fruits and vegetables, plus some other farm products,
such as honey, eggs, jams and handmade soaps.

HOWARD COUNTY ECONOMIC DEVELOPMENT AUTHORITY
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Selected Calendar of Events

April
Government
Contracting

Institute
Webinar/Seminar

Series

April 20
Celebrate Business
Diversity – Attend

the 16th Annual
CBED Business

Recognition
Program

May 4
FIRN (Foreign-born

Information and
Referral Network)
American Success

Awards Dinner

May 15-16
Wine in the Woods

June 3
“WIFM” (What’s in

It For Me?), 
j-ref ’s 10th Annual

Bash

Late July - early
August

Howard County
Summer Restaurant

Weeks

August 7-14
Howard County Fair

August 12
Iron Chef Contest

September 20-
October 4

Howard County
Farm-City
Celebration

September 22
Howard County

Economic
Development

Authority’s 17th
Annual Meeting and
Report to Investors

July 17-25
Howard County Buy

Local Campaign

March 30
Central Maryland

Women in
Agriculture

Conference: Tilling
the Fields of
Knowledge 

For further information on these
events and to view a complete 
list of upcoming events, visit
www.hceda.org/events.aspx

Howard County 
Farmers’ Markets
East Columbia Library
6600 Cradlerock Way
Columbia
Thursdays, May 6 – Nov. 18, 2010
3 – 6 p.m.

Glenwood Library
2350 Route 97
Glenwood
Saturdays, May 8 – Oct. 30, 2010
9 a.m. – 12:30 p.m.

Oakland Mills Village Center
5851 Robert Oliver Place
Columbia
Sundays, May 9 – Nov. 21, 2010
9 a.m. – 12:30 p.m.

Farm Stands
Clark’s Elioak Farm
Ellicott City
410-730-4049

Larriland Farm
Woodbine
410-442-2605

Sharp’s at Waterford Farm
Brookeville 
410-489-2572

Triadelphia Lake View Farm
Glenelg
410-489-4460

Stimulate the agricultural
economy, eat healthy, and
buy local as Howard County
observes Maryland’s “Buy

Local Challenge,” July 17-25,
2010.  

“When we buy local, we are helping to strengthen the
agricultural economy,” said Kathy Zimmerman, agricul-
tural marketing specialist for the Howard County
Economic Development Authority. 

Community-supported agriculture represents a
viable alternative to the long-distance relationship

most of us have with the food we eat.

Buy local from the aforementioned CSAs,
Howard County farmers’ markets 
and on-farm stands:Eat Healthy 

Local!and Buy
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Select Openings and Expansions during Calendar Year 2009

Expansion/New/ Square New 
Company Relocation Footage Jobs Description

idX Corporation New/ Relocation 435,000 125 Manufacturer of retail display fixtures  

Rhee Brothers Expansion/Relocation 215,066 0 Corporate headquarters, Asian food distributor

SAIC Expansion/Relocation 171,000 200 Provider of scientific, engineering, systems integration and technical services and solutions

Integral Systems New/Relocation 131,000 300 Corporate headquarters, provider of satellite ground systems

Havtech New/Relocation 72,062 75 Supplier of HVAC equipment

Eaton Corporation Relocation 50,850 0 Diversified power management specializing in electrical systems for power quality

Convergence Marketing New/Relocation 41,553 40 Retail marketing and merchandising services 

ACS State and Local Solutions New/Relocation 33,000 100 Provider of diversified business process outsourcing and information technology services

MedAssurant New/Expansion 33,000 110 Provider of pain prescription monitoring services

Brinks New/Relocation 29,745 100 Regional operations for armored transport services

Intelligent Decisions Expansion/Relocation 28,000 0 System integrator and provider of broad range of IT services 

Cybercore Technologies Expansion 22,000 0 Provider of configuration, installation, training and maintenance of successful deployment of information technology

Ann's House of Nuts Relocation 20,000 0 Corporate headquarters, largest privately held supplier of trail mixes in the world

Energy Solutions New/Relocation 18,000 60 Provider of safe recycling, processing and disposal of nuclear material

Ameritox, LTD New/Relocation 16,000 80 Pain prescription monitoring services

Walden University New/Expansion 15,000 30 Accredited university programs providing bachelor's, master's, and doctoral degrees

Agency Properties, LLC New/Relocation 12,332 70 Provider of personal insurance and insurance-related products to the mid-Atlantic and Florida

Economic Profile*
2009 2008 Difference

Population 284,952 282,674 2,278

Number of households 105,809 104,957 852

Median household income $102,540 $101,672 $868

Number of county businesses 8,802 8,720 82

Commercial tax base (in billions of dollars) $38.4 $33.4 $5.0 

Total jobs 148,318 147,143 1,175

Average weekly wage $1,012 $982 $30 

Civilian labor force 160,100 159,500 600

Unemployment rate 5.2% 3.1% 2.1%

Residents with high school diploma 95.2% 94.0% 1.2%

Residents with college/graduate degree 59.6% 55.6% 4.0%

Residents with graduate or professional degree 28.5% 26.6% 1.9%

Single-family home average price $355,428 $386,426 -$30,998

*Howard County Economic Development Authority

Three recent openings in Howard County: Top, idX Corp.
(Gateway Commerce Center, Columbia); left, Rhee
Brothers (Patapsco Valley Business Park on Coca Cola
Drive); above, Integral Systems (Columbia Gateway
Business Park).

Top, SAIC’s new 171,000-square-foot building at Franklin Center.
Bottom, Ann’s House of Nuts’ new world headquarters.




